
                
The Hong Kong Code of Marketing and Quality of Formula Milk and 

Related Products and Food Products for Infants and Young Children 

(HK Code) 

 

Why do You Need the HK Code? 

A survey conducted by the Department of Health (DH) in 2010 

revealed that parents of young children in Hong Kong had various 

misconceptions about formula milk.  According to the survey, 

50% of the parents interviewed agreed that formula milk contained 

nutrients which helped promote brain development that no other 

food could provide and about 20% to 30% considered that 

follow-up formula could replace other foods to provide the 

nutritional needs of children over 1 year old. The survey further 

revealed that young children were over-dependent on formula milk 

for their nutrient intake. 

 

The HK Code aims to protect breastfeeding and infant and young 

child feeding by preventing parents / consumers from being 

brainwashed by advertisements of formula milk, which may be 

misleading. 

 

In general, advertising and promotional activities launched by the 

manufacturers or distributors aim to expand the sales / market 

share of their products over their competitors.  Through 

advertising and promotional activities, the different brands of 

formula milk are not only competing with each other, but are also 

reducing people’s willingness to adopt breastfeeding and feeding 

of young children with a balanced diet.  In the year 2011, the trade 

spent 1.6 billion HK Dollars on advertising and promotion ★ . 

Although DH has been promoting breastfeeding and healthy 

feeding, such effort is hardly comparable with the huge amount of 

                                                 
★ Information provided by admanGo 

resources that the trade spends in marketing. The objective of the 

Code is to level the playing field so that promotion of breastfeeding 

and healthy feeding will be given proper attention and not be 

sidelined. 

 

Your Right to Make Informed Decisions 

You should not be told how to feed your baby by commercial 

advertising.  Proper feeding choices should be made on the basis 

of unbiased information and/or professional advice. 

 

The trade usually has no incentive to spend money on the 

production of information or educational materials on 

breastfeeding and formula milk feeding and nutrition unless these 

materials also serve a clear business objective such as increasing 

its sales and improving corporate image. The contents of the 

materials provided by the trade will therefore be prepared in such a 

way that they will have the effect of leading parents to use its 

products.   

 

Misleading or incorrect information can be harmful. The aim of the 

HK Code is to protect your right to be informed by unbiased 

information and your right to make an informed decision. 

 

What does the HK Code cover? 

The HK Code covers formula milk; feeding bottles, teats and 

pacifiers; as well as food products for infants and young children 

36 months or below. 

 

Who should comply with the HK Code? 

Manufactures and distributors of formula milk; feeding bottles, 

teats and pacifiers and food products for infants and young 

children aged 36 months or below should comply with the Code.  

 



                
What will be the difference after launching the HK Code? 

Examples Code Replacement 

Pre 

Launch 

Post 

Launch

TV ad on formula milk 

/ feeding bottle, teats 

and pacifiers 

No 

guidelin

es.  

Exampl

es 

listed in 

the left 

column 

may 

happen

.   

The HK 

Code 

discour

ages. 

 

Upon request, 

product information 

can be obtained from 

websites, retailers 

and health care 

facilities 

Samples of formula 

milk  

Mothers’ clubs / baby 

shows 

Informational and 

educational materials  

on breastfeeding and 

formula milk feeding 

and nutrition produced 

or distributed by the 

trade* 

The DH and other 

professional bodies 

will produce these 

materials, which can 

be obtained from 

DH’s website, 

healthcare facilities 

and professionals 

TV ad or samples of 

food products for 

infants and young 

children aged under 

36 months 

The HK 

Code 

allows 

(Not applicable) 

*includes manufacturers and distributors of formula milk; feeding bottle, teats 

and pacifier and food products for infant and young children aged 36months or 

below. 
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