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Hong Kong Code of Marketing and Quality of Formula Milk and Related Products, and Food
Products for Infants & Young Children
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Manufacturers and distributors should be given sufficient time to get prepared for implementing the Code. In
your opinion, what will be the optimal time for the implementation? (Y ou may wish to provide different time frame
for different articles)
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Post ?ﬂ”ﬁi: The Secretariat Office, Taskforce on Hong Kong Code of Marketing of Breastmilk Substitutes,
Family Health Service, Department of Health, Room 1308, 13/F, Guardian House, 32 Oi Kwan
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